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Mission:
Make time spent 
here, whether 
visiting, living, or 
working, more 
valuable to all.



Reintroduce Destin-Fort Walton Beach as the place that gets kids outside on the water to give 

their adventurous side room to grow. 

Create a more personal, connected experience for families in Destin-Fort Walton Beach 

Florida.

Be a shared community asset for both the tourism industry and the residents of Destin-Fort 

Walton Beach.

Strategic Goal: Be valuable 



Destin-Fort Walton Beach Growth

● 16,670 lodging units: 5% increase in 2 years

● North Okaloosa expansion & acquisition

● Over 580 public artificial reef sites

● FIVE new pilot products 

● 45% Condos / 43% Hotels

** Data based on February, 2026 Okaloosa County lodging dashboard



Since 2023:
Maintained paid occupancy levels even with increased inventory.



Since 2023:
Hotel ADR has decreased. Vacation Rental ADR flat.



2026 Strategic 
Considerations



Global Trends
IMPLICATIONS FOR 2026
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Best opportunity for volume:
Families with children age 3-10

● “Millennial” parents shifting to “Gen Z” 

parents
(Shift from 40-50 younger to 30-40)

● 70% of parents pick destinations based on 

kids interest

● “Place of initiation” sparks deeper value. 

On-the-spot confidence jolt.

● Learn new things and take on new challenges

● 88% tried something new - or believe they 

can find something new in Destin-Fort 

Walton Beach

● More likely to consider Spring and Fall

● Repeat visitation

**Data based on August 2025 benchmark still in field

 









Families aware of Little Adventures 
are more interested and motivated

AND
They also are earlier to adopt AI tools

● 50% say they use AI tools more now than one year 

ago

● 74% say they’ve used ChatGPT to plan a vacation

● 90% say they use AI tools to compare destinations 

more easily

● 75% say they trust or completely trust AI tools 

during the planning process

 ** Data based on August, 2025 benchmark



AI Overview







According to 
Brightedge’s latest 
research, AI 
Overviews are 
present for nearly 
50% of of all 
travel-related 
queries



What sites are 
LLMs citing the 
most often for 
travel related 
prompts?

(industry)



What sites are 
LLMs citing the 
most often for 
travel related 
prompts?

(Destin 
Fort-Walton 
Beach)



AI Study:  Method and Early Findings

Tracking 80 branded and non-branded prompts
Social platforms, Search volume, LLM’s
35 national sites, 30 local sites

100% Branded Presence
27% Non-branded Presence

8% Branded Citation
1% Non-branded Citation



AI Study:  Method and Early Findings
General Tourism Attributes

Attribute \ Destination Benchmark average Destin-Fort Walton Beach

Safety 7.2 7

Price (affordability) 7.3 6

Accessibility (air/drive) 6.8 8

Ease of travel (getting around/traffic) 6.8 6

Family friendliness 7.9 9

Variety of things to do 7.3 8

Beach quality & natural attractions 8.4 9

Cultural attractions 6.3 6

Food & dining experiences 6.9 8

Nightlife & evening entertainment 5.9 7

Environmental / sustainability appeal 6.9 6

Overall beach / crowd atmosphere 8.0 8

Total (sum of scores) 86.3 88



AI Study:  Method and Early Findings
Branded attributes: Little Adventures

Attribute 🏷 Benchmark Average Destin-Fort Walton Beach

Beaches 8.5 10

Charter Fishing 7.3 10

Surf Fishing 6.8 8

Snorkeling 6.5 7

Paddle Boarding 8.3 9

Surfing 6.6 6

Kids Activities 8.1 9

Scuba Diving 6.9 6

Dolphin Excursions 7.6 9

Artificial Reefs 7.3 10

Crystal‑Clear Water 8.2 10

Best Family Friendly Beaches 8.6 10

Family Spring Break 7.9 8

Best Summer Vacations 8.7 10

📊 Total Score 122.7 138





FY26 Strategic Shifts 



Create interest and help more families commit to Destin-Fort Walton Beach during their 

inspiration and research phase.

Drive more quality volume by remarketing to “intenders,” testing new markets and promoting 

new products.

Stimulate repeat visitation and begin to build ongoing relationships with the most loyal visitors.

Multi-year shift in Strategy 



FY26 Strategies
Continue Core Market Focus + National Intenders

Atlanta
Chicago*
Dallas/Ft. Worth
Houston* 
Orlando
Cincinnati
Detroit
Indianapolis
Minneapolis
Nashville
New Orleans
Memphis
St. Louis
Washington DC*
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*Test messaging in high-dive-index markets



FY26 Tactical Shifts

Set the stage for the next five years as young     
Millennials and older Gen Z have children

Podcasts and YouTube

Create content for machines and for people

Entice and capture repeat visitation with the 
spirit of “cool. That’s new.”

Continue to align with sources of trust



TripConnect 
(Co-branded Meta)

Off-Site Exposure: Tripadvisor Indexable DFWB Content

Custom Hub



Optimize Toward Young Family Media Usage: YOUTUBE

Implication: Increase exposure on YouTube
 Focus on Shorts



Optimize Toward Young Family Media Usage: AUDIO

67% of all audio listening is 
now done digitally

54% of Gen Z families
have listened to streaming 
audio in past 7 days

35% have listened to a 
podcast in past 7 days

Test in 2 markets 

Sources: Katz Digital 2025 & MRI/Simmons



Out-of-Market Content Creator Collaborations

To raise awareness of the Little Adventures programs and spotlight key 

destination partner offerings, the team partnered with 8 out-of-market 
creators from priority regions, including cities in Texas  and Georgia. These 

influencers highlighted the destination’s family-friendly experiences 
through authentic storytelling and engaging video content. 

A key objective was to capture compelling video assets optimized for 
high-impact platforms like Instagram.. The creators showcased a variety 

of adventures, which led to a significant boost in national awareness for 

Destin-Fort Walton Beach and its local partners. 

The collaborations collectively delivered the following results:

305
published pieces 

of social media 
content

1M+
social media 
impressions

528K+
social media 
video views

44.8K+
social media 

engagements

319
high-quality assets 

obtained for 
marketing use

2
long-form blog 

posts







Scouts: Reddit + FB Groups





Website goals

● Showcase how family-friendly Destin-Fort Walton 

Beach is

● Make the decision making process easy for parents 

planning their family vacation

● Balance inspiration with actionable tools for faster 

decision making and planning with confidence

● Drive more traffic to partners



Website goals
How?

● Enhance current filter options to include more useful 

trip planning options - like kid-friendly amenities and 

specify what makes it kid-friendly.

● Include visual cues (icons, quick badges) to showcase 

family amenities at a glance - for all partners. 

● Highlight family-specific offerings (crib availability, kids’ 

menus, shuttle services).

● Showcase Scout,  influencer quotes, or trusted guest 

reviews to build credibility and connection.

● Explore refreshed profile page designs with stronger 

visuals, clear amenity icons, and family-friendly 

highlights.



How partners can support a family-friendly experience

● Share your family-friendly story: Highlight the unique experiences, 

services, or offerings that make your business welcoming for families 

and help visitors envision their trip.

● Keep photos fresh and inspiring: Provide updated, high-quality 

imagery that showcases your space, activities, and family-focused 

features.

● Maintain accurate business details: Regularly confirm that your 

business description, location, and key information  are current and 

correct.

● Promote your family-friendly amenities: Let us know what amenities 

you offer—such as kids’ menus, play areas, lodging options, or 

accessible features—so we can feature them prominently on your 

partner profile.



What’s Next? 



Upcoming web enhancements

Enhance filters to build confidence:

● Enhance current filter options to include more useful trip 

planning options - like kid-friendly amenities and specify what 

makes it kid-friendly.

● Include visual cues (icons, quick badges) to showcase family 

amenities at a glance - for all partners. 

● Drive more traffic to accommodations partners



Upcoming web enhancements

Utilize partner profiles:

● Enhance partner profiles with detailed amenity data to power 

stronger filter functionality.

● Highlight family-specific offerings (crib availability, kids’ menus, 

shuttle services).

● Showcase Scout,  influencer quotes, or trusted guest reviews to 

build credibility and connection.

● Explore refreshed profile page designs with stronger visuals, 

clear amenity icons, and family-friendly highlights.



Web URLS
destinfwb.com
adventuredfwb.com
destinfwb.com/reel-time
meetindestinfwb.com
youtube.com/@DestinFortWaltonBeach

Okaloosa Bed-Tax Collection Reporting
okaloosaclerk.com/board-services/tourist-development-tax
Click Tourist Tax Collection Report on bottom of page – click through tabs

Email Contacts
marketing@destinfwb.com (Marketing Team)
littleadventures@destinfwb.com (Destination Stewardship)
dscott@myokaloosa.com (Dakota Scott, Community Relations Coordinator)

Social Media Handles
Destin-Fort Walton Beach: IG: destinfwb / FB: Visit Destin-Fort Walton Beach
Meetings + Events: IG: Meetindestinfwb / FB: Meet In Destin-Fort Walton Beach

RESOURCES

https://www.destinfwb.com/
https://adventuredfwb.com/
https://www.destinfwb.com/reel-time/
https://www.destinfwb.com/meetings-and-events/
https://www.youtube.com/@DestinFortWaltonBeach
https://okaloosaclerk.com/board-services/tourist-development-tax/
mailto:marketing%40destinfwb.com?subject=
mailto:littleadventures%40destinfwb.com?subject=
mailto:dscott%40myokaloosa.com?subject=
https://www.instagram.com/destinfwb/
https://www.facebook.com/DestinFWB
https://www.instagram.com/meetindestinfwb/
https://www.facebook.com/meetindestinfwb/


QUESTIONS + ANSWERS

Question:(9:23): Where can we find the tax collector report?
Answer: Directly linked in the deck and can be found - https://okaloosaclerk.com/board-services/tourist-development-tax/

Question: (10:32): Where can I find the list of artificial reefs? 
Answer: Directly linked in the deck and can be found - https://www.destinfwb.com/explore/water-adventures/diving/

Question: (57:38): Can you share the AI prompts you’re tracking? 
Answer: We plan to share a list of these prompts in the next 30 days.

Question: (1:12:20) Are there any new plans for advertising and promoting meetings and conventions? 
Answer: Yes, there is more to come!

Question: (1:15:33) What is the Destin-Fort Walton Beach YT channel? 
Answer: Directly linked in the deck and can be found - go.destinfwb.com/youtube




